maaPRES ENCE

enables new services

Horst Trenovatz
Colibria User Forum
Lisbon, 2008-09-24

mobilkom austria |group



mobilkom austria | group



Locations & Members
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mobilkom austria group (mag) has
locations in 8 countries
A mobilkom austria
A Velcom (Belarus)
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A Si.mobil (Slovenia)
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Key Data - mobilkom austria group HY 08

A16.468 million customers and 8.230 employees in eight countries
AlInternational subsidiaries contribute 50,6% to mag revenues

AAll established operating companies are number one or two in their
respective markets (not included recent start-up companies)

A Efficiency advantages through rapid introduction of new technologies
and intelligent use of capex
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Storyboard
We are in the age of convergence
é and see following fut
Presence is a key feature, more than a single status
€ and enables Presence
How we built the Business Case for Presence

Summary & Demo
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Convergent networks, convergent markets

Separation

- Separated markets
- Technology focus
- Innovation Leadership

Enter -
tainment

Substitution

- Blurring markets
- Product focus
- Price Leadership

Enter -
tainment

Convergence

- Integrated markets
- Service focus
- Customer Intimacy

Source: Siemens, 2005
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